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Many of us are increasingly 
concerned about how the 
current economic crisis will 

impact our own families.  While we 
may worry that we have less to give 
this year, we cannot ignore the great 
needs faced by families right here in 
the Bay Area, who will feel the impact 
of the recession for months, and even 
years to come.   

We all win when everyone in our com-
munity thrives, and it is up to us to 
work together and to help each other. 
When we reach out a hand to one, we 
can improve the conditions of all.  At 
United Way, we have issued a call 
to action – LIVE UNITED – an urgent 
request for everyone to look at how 
each of us can help by volunteering, 
advocating and giving. 

To LIVE UNITED means that we rec-
ognize we are all connected, that each 
of us depends on others to make our 
way through this life and to prosper, to 
live safely and securely and to make a 
better future for our children. Only by 
working together can we address the 
most important needs here in the Bay 
Area.

In our community and across the 
country, the income gap is the widest 
it has been in generations; unemploy-
ment is soaring to the highest levels 
in decades; one out of every three 
Americans uses a credit card to pay 

for basic necessities such as food 
and rent; and more than 45 million 
Americans, young and old, have no 
health insurance.

Whether you choose to be a mentor at 
a local elementary school, volunteer 
at a soup kitchen, make a donation 
to your public library or write a let-
ter to a local representative about an 
important community issue, you have 
made a commitment to LIVE UNITED, 
and your actions will ripple through our 
community.

When we harness spirit and ingenuity 
to work toward common goals, the 
possibilities are limitless.  When we 
work together, we create a power and 
an impact that far outstrips the sum 
of the individual participants.  No 
one need act alone.  Collectively, we 
can help improve the lives of those in 
need in our community and together. 

As much as possible, please support 
local nonprofits that are helping fami-
lies weather these tough economic 
times.  Bay Area nonprofit agencies 
are experiencing unprecedented 
demand for their services, and are 
counting on you for essential resourc-
es.  According to United Way’s 2009 
Nonprofit Pulse Survey, two-thirds 
of local nonprofits are experiencing 
increased demand for their services, 
while 42% said their revenue had 
dropped.

Please consider a gift to United Way’s 
Road to Recovery campaign, which 
is ensuring that nonprofits through-
out the Bay Area  have the resources 
required to connect struggling families 
with immediate relief, as well as the 
guidance necessary to build a more 
secure future.   You can learn more at 
www.uwba.org.

United Way also making it easier 
for companies and their employees 
to support local nonprofits through 
year-round volunteer opportunities.  
We recently launched our “Quarterly 
Volunteer Initiative,” which connects 
employee volunteer teams with Bay 
Area nonprofits who need help.   For 
more information about the next 
quarterly volunteer opportunity, Aditi 
Aggarwal, United Way’s volunteer 
coordinator, at 415-808-4407, aaggar-
wal@uwba.org.  

Together, we can make the Bay Area 
an even better place to live and work.  
Together, we can LIVE UNITED.

At Hood & Strong, we’ve had the 
privilege to provide accounting, 
financial and wealth manage-

ment services to Bay Area corporations, 
nonprofits and individuals for over 92 
years.  That’s a proud legacy that also 
comes with a large dose of responsibil-
ity – to our clients, to our employees, 
and to the communities where we live 
and work.  It also demands a firm cul-
ture and focus on not merely examining 
the financial bottom line of what we do, 
but the social and environmental perfor-
mance metrics as well.  

As the managing partner, I have the 
opportunity to spend time in each 
of our three Bay Area offices -- San 
Francisco, Redwood Shores and San 
Jose. While each office has its own dis-
tinct personality and client base, there 
is an unabashed shared sense of pride 
and camaraderie among our partners 
and staff  that comes from being able 
to “give back” and hopefully leave our 
world a little better than we found it.  

One-hundred percent of our partners 
and 95 percent of our employees par-
ticipate in regular volunteer activities, 
and everyone receives 48 hours of 
paid-time-off a year to dedicate to the 
charity of their choice.  In an environ-
ment where for many of us the biggest 
deficit is one of “time,” we believe vol-

unteerism results in a stronger, more 
cohesive firm, as well as stronger 
communities and relationships with our 
clients.  

The dividends of community involve-
ment, both financial and personal, can 
be enormous.  Under the leadership of 
Mollie Marshall, an audit partner in our 
not-for-profit services group, Hood & 
Strong has raised more than $200,000 
for the March of Dimes’ “March for 
Babies” events, which helps give 
infants a healthy start. Just think of the 
financial and psychological burdens 
that can be relieved for mothers, fami-
lies, and indeed our entire health care 
delivery system with concerted, long-
term focus and education on neo-natal 
health.     

The health of our planet is also top-of-
mind.  Earlier this year, Hood & Strong 
employees volunteered at the Presidio 
Hills Habitat, one of the few spots in 
San Francisco where our state bird, the 
California quail, thrives. We assisted 
in restoration efforts, including the 
removal of invasive plants to create a 
healthier and more sustainable ecosys-
tem for all “residents.”  Through efforts 
like this, we hope that the beauty of 
California and the Bay Area can be 
sustained for future generations.   

When you step off the elevator into 
our San Francisco office, you can’t 
miss the 600-pound steel heart by 
artist Peter Magnan.  The heart was 
part of a successful community effort, 
led by volunteers, to support the San 
Francisco General Hospital Foundation.  
It is also a symbolic and very visible 
reminder  to each of us that people 
with heart and soul can accomplish 
extraordinary things. For while financial 
contributions are always important, 
equally imperative are the contributions 
of time, talent and passion that Bay 
Area businesses, employees and non-
profits bring to creating and sustaining 
environmental, social and economic 
justice.  

We are indeed heartened to be a long-
standing and participatory member 
of the Bay Area business community.  
We congratulate and thank our clients, 
employees, philanthropic organizations 
and the community at large for working 
toward a better quality of life for all of us. 

A heartful thanks to our community

Philanthropy is more crucial than ever
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